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The industry has evolved.
Meet the publication that has evolved with it.
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Welcome to Chauffeur Driven...

Chauffeur Driven magazine is the new turn-
to resource of the limousine and chauffeured
ground transportation industry. A visually dy-
namic publication led by a team of experienced
and respected professionals and a roster of
knowledgeable and well-informed contributors,
Chauffeur Driven provides readers with insightful editorial, new paths
to success, and real-world solutions to reflect the changing business
landscape in the 21st century.

Our name represents the evolution of industry over the past decade.
Operators have become more business savvy, not only in their own indus-
try but across the wide variety of industries they serve, and they rely on
the content we provide to keep them up to date and moving in the right di-
rection. As an advertiser in the print edition of Chauffeur Driven, your com-
pany is exposed to 11,000 chauffeured transportation companies across
the globe. With a combined circulation of over 25,000 strong, our digital
version is not only sent to limousine, chauffeured transportation, black car,
shuttle and bus companies, but also to corporate travel managers, meet-
ing and event planners, DMCs, hospitality professionals, tour and charter
operators, wedding planners, funeral directors, and other crossover indus-
tries. Combining these integral pieces with our solid and diverse founda-
tion of contributors, Chauffeur Driven is the most well-rounded, all-encom-
passing, and widest-reaching publication in the industry.
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The Chauffeur Driven brand may be new to the industry, but the people behind it
are not. President/Publisher Chris Weiss and CEO Eric Alpert, two of the co-founders
of Limousine Digest, have collaborated to bring you the newest publication for the
industry of today and the future. Weiss, also the former publisher and show direc-
tor of Limousine Digest, takes an active role as board member or advisor of various
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Experience, Integrity & Know-How

industry associations, and attends dozens of association meetings each year, often
speaking about current or developing trends and the state of the industry. Through
the years, he has visited hundreds of companies and around the world and has
gotten a first-hand look at what makes them tick. Both Weiss and Alpert have built
careers serving the chauffeured ground transportation industry over the last two
decades, and they bring that dedication to Chauffeur Driven.

As with past endeavors—and along with a talented team with a combined 100+
years of industry experience that includes Managing Editor Susan Rose, Art Director
Tricia Rieger, and West Coast Editor David Hartson—our passion and commitment
to the betterment of the industry is the driving force behind everything we do at
Chauffeur Driven. Our job is not to just to report on what is happening in the industry.
We are in the trenches every day, talking one on one with business owners. Their
success is our success. Keeping our fingers on the pulse of the industry helps us to
publish content that is not only relevant and timely, but directly from those who are

experiencing it on the ground. Chris Weiss
President & Publisher
Targeted Readership Means a Better ROI for Your 856.334.1985

chris@chauffeurdriven.com

Advertising Dollars
Susan Rose

Our audience depends on us to showcase the newest, most innovative vehicles, Managing Editor

856.334.1987

products, services, and technologies available. Bottom line: Our readers are your fu- >
susan@chauffeurdriven.com

ture customers because we circulate monthly to the largest number of established

. . o Madeleine M
chauffeured ground transportation providers of any publication. Over the years, our adelemne Macear

Editor
THIE WAIT 15 DYEit THE FIRST UNCOUY CONTINENTALS HAYE ARRIVED L SLONSPIRED YIAYS OF SAING THANS team Of CirCU|ati0n prOfESSionals has develOPEd 85633419?6
a proven methodology for building, verifying, and madeleine@chauffeurdriven.com
maintaining a highly qualified and comprehensive Rickie Roberts
. . . - Business Development Manager
international database (for both the print and digi- P g
ernatio se [for both the p '8 856.334.1991
oTRs 75 l tal versions), and they work meticulously behind e EdEauiienc
the scenes to ensure continued and unrivaled ac- Tricia Rieger
curacy. The readers of Chauffeur Driven are in it for Art Director
the long haul and are ready to invest in products 856.334.0386

. . tricia@chauffeurdriven.com
that will go the distance.

GENERATE NEW REVENUE
STREAMS FOR YOUR FLEET.

INCREASE YOUR
RATE OVER TH
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Expanded Circulation & Reach
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For those who have evolved with the trends in chauffeured transportation, it's com-

mon knowledge that success has been found by working with other facets of the
business travel, meeting and events, and hospitality industries. That’'s why Chauf-
feur Driven is circulated not only to operators but corporate travel managers, meet-
ing and event planners, DMCs, hospitality professionals, wedding planning profes-
sionals, funeral directors, paratransit, and tour & charter operators. We believe that
the more we engage and collaborate with these professionals regarding our respec-

tive industries, the better educated our readers will be in working with these key
segments—which will lead to stronger, healthier businesses and increased profits.

Editorial Support

We provide editorial opportunities and support through our e-newsletter, which
features the latest industry news, events, and happenings, in a capsulated,

easy-to-digest format. This is also reflected on our website, chauffeurdriven.

com, where we always welcome your press releases for publication. In

addition to our website, we have a robust social media presence to help dispense

the latest updates and promote events. Send press releases and industry news to

Susan

Rose at

susan@chauffeurdriven.com.

Contact Chris Weiss at

chris@chauffeurdriven.com to discuss other editorial opportunities.
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Chris Weiss
President & Publisher
856.334.1985
chris@chauffeurdriven.com

Susan Rose
Managing Editor
856.334.1987

susan@chauffeurdriven.com

Madeleine Maccar
Editor
856.334.1976
madeleine@chauffeurdriven.com

Rickie Roberts
Business Development Manager
856.334.1991
rickie@chauffeurdriven.com

Tricia Rieger
Art Director
856.334.1986
tricia@chauffeurdriven.com
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Industry Insiders & Experts Drive Home the Content
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Each issue of Chauffeur Driven contains valuable, hands-on information for running a
more profitable and efficient chauffeured transportation company — offering proven
tips and insights into best business practices from successful operators large and
small from all over the world. It features compelling articles written by industry profes-
sionals and outside experts, in-depth profiles, association and event coverage, vehicle
reviews and comparisons, as well as all of the latest trends and hot-button topics. The
editorial aspect of Chauffeur Driven is designed to educate operators at all levels of
experience—helping fledgling and seasoned operators alike to fine-tune their compa-
nies, reduce expenses, optimize profits, and grow judiciously. Regardless of how long
they've been in business or the size of their fleets, Chauffeur Driven is the indispens-
able resource for any chauffeured transportation professional.

Chauffeur Driven also believes in consulting with experts in and out the industry
who spark intelligent and thought-provoking conversations on some of the most
important aspects of running a progressive and forward-thinking business. We
look to members of the business travel, meeting and events, hospitality, insurance,
technology, finance, marketing, and legal fields—to name a few—for objective and
relevant insight that operators can implement into their companies immediately.
Based on our editorial calendar, these guest contributors provide their thoughts
throughout the year on how the segments can better collaborate for a seamless and
satisfying customer experience.

Advisory Board, Committees & Contributors

Part of what makes Chauffeur Driven an invaluable tool in every chauffeured trans-
portation company’s toolbox is its quality content that is cultivated by industry
leaders. We rely on a respected group of Advisory Board and Committee members—
large and small operators from a variety of markets—who ensure that readers will
always enjoy unique, focused, and accurate information. Members are selected for
their technical and industry knowledge that helps us guide our editorial coverage.
Together with the dedicated Chauffeur Driven staff, their contributions complete the
recipe for an on-point publication unlike any other in the industry.

@ldriven

ADVISORY BOARD
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Chris Weiss
President & Publisher
856.334.1985
chris@chauffeurdriven.com

Susan Rose
Managing Editor
856.334.1987

susan@chauffeurdriven.com

Madeleine Maccar
Editor
856.334.1976
madeleine@chauffeurdriven.com

Rickie Roberts
Business Development Manager
856.334.1991
rickie@chauffeurdriven.com
Tricia Rieger
Art Director

856.334.1986
tricia@chauffeurdriven.com
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2017 Editorial Calendar

Each issue in our 2017 lineup focuses on a different core topic, in addition to in-depth timely
features on critical industry happenings, operations, affiliate management, sales and market-
ing, social media, technology, insurance, and human resources. A vital part of our magazine
is our robust association coverage—local industry associations to international crossover
associations related to chauffeured transportation—in every issue. Chauffeur Driven also

continues to expand participation with and reporting of sister industries such as meeting
planning and corporate travel management, to name just two. If it's affecting the chauffeured

—

ground transportation industry, it's in the pages of Chauffeur Driven.

January
Focus: Industry Trends Issue
Deadline: 11/15/16

February
Focus: Technology Issue
Deadline: 12/15/16

March
Focus: Marketing and Branding Issue
Deadline: 1/15/17

April
Focus: Van, Bus and Motorcoach Issue
Deadline: 2/15/17

May
Focus: Affiliate Issue
Deadline: 3/15/17

June
Focus: Association and Community Issue
Deadline: 4/15/17

July
Focus: International Issue
Deadline: 5/15/17

August
Focus: Meeting & Events Issue
Deadline: 6/15/17

September
Focus: Corporate Travel Issue
Deadline: 7/17/17

October
Focus: Show Issue
Deadline: 8/15/17

November
Focus: Insurance Issue
Deadline: 9/15/17

December
Focus: Post-Show and Year in
Review Issue
Deadline: 10/16/17

Chris Weiss
President & Publisher
856.334.1985
chris@chauffeurdriven.com

Susan Rose
Managing Editor
856.334.1987

susan@chauffeurdriven.com

Madeleine Maccar
Editor
856.334.1976
madeleine@chauffeurdriven.com

Rob Smentek
Editor
856.334.2022
rob@chauffeurdriven.com

Rickie Roberts
Business Development Manager
856.334.1991
rickie@chauffeurdriven.com
Tricia Rieger
Art Director

856.334.1986
tricia@chauffeurdriven.com

John Kissling

Web Developer

856.334.1989
john@chauffeurdriven.com
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Digital & Online Advertising

The Chauffeur Driven audience is extremely tech savvy, so we are happy to provide them
with several outlets for accessing our brand. Our digital and online advertising opportunities
add value to your investment with Chauffeur Driven. Some of the advertising options are:

E-Newsletter
This bi-weekly e-newsletter features breaking industry news, association updates, and links
to popular online articles relevant to the industry. Advertisers sponsoring the newsletter will
have their logo prominently displayed at the top of the newsletter or with banner ads. Re-
quires a quarterly commitment.

Large Banner (468px W x 60 px H)...$1,000 per month (1 Available)

Small Banner ((180px W x 200px H)...$500 per month (5 Available)

E-Blasts & Email Marketing

Our email database is the most refined in the industry. Promoting your product on an
international—or targeted—scale has never been easier. Chauffeur Driven’s e-blasts
are customized to each advertiser’s specifications and will land directly in consum-
ers’ inboxes right when you want. Material provided must be clean html code (no CSS),
600px wide recommended, 72dpi .jpgs included with all links, and a pdf of final included
for proof purposes.

1x..$1,200
6x...$1,000 per
12x...$800 per

Chauffeurdriven.com Banner Ads
Advertisers will find several key spots on our website to showcase their products.

Home Page Leaderboard (710px W x 90px H)...$800 per month

Home Page Box [180px W x 200px H)...$400 per month

Section Page Box (180px W x 200px H)...$300 per month

Home Page Sponsored Sections (Insider Advice or Web Poll)...$2,400 per year
($250 per month)

Digital Edition (Left-Hand Page/Opposite Front Cover)

Not only do our readers receive our monthly publication in print, our digital edition is sent
to their inboxes for accessing on their tablets, mobile devices, and at work. All links in the
editorial and advertisements are live, ready to take our readers straight to your product
website. Advertisers also have the opportunity to exclusively purchase the opposite front
cover of our digital edition to showcase their products on the landing page.

Banner Ad (5"W x 7"H)...$1,500 per issue (Limited Availability)

CHAUFFEUR
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Chris Weiss
President & Publisher
856.334.1985
chris@chauffeurdriven.com

Susan Rose
Managing Editor
856.334.1987

susan@chauffeurdriven.com

Madeleine Maccar
Editor
856.334.1976
madeleine@chauffeurdriven.com

Rickie Roberts
Business Development Manager
856.334.1991
rickie@chauffeurdriven.com

Tricia Rieger
Art Director
856.334.1986
tricia@chauffeurdriven.com
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Affiliate Central

Affiliate work is one of the most lucrative components of a chauffeured transpor-
tation company’s bottom line. In order to succeed in building a network of reliable
providers, operators turn to Affiliate Central first to find qualified companies in mar-
kets across the globe. Affiliate Central is an affordable and exclusive way to connect
with compatible operators, gain brand and market recognition, and keep your phone
ringing. This section is subject to availability and limited to three to five companies
per market or city (depending on the market or city].

W Standard Size (12 Issues)...$1,000 per year

Unlike any other publication in the industry, Chauffeur Driven reaches over
10,000 corporate travel managers, meeting & event planners, DMCs, hospitality
professionals, travel agents, tour & charter operators, wedding planners, and the
list grows daily.

PRINT @ DIGITAL © ONLINE

The Affiliate Central directory
will be published monthly in
Chauffeur Driven [both the print
version and digital edition),
and will also be prominently
linked
chauffeurdriven.com.

Affiliate Central

showcased and on

Classifieds

Classified ads remain one of the most reliable ways to sell vehicles, products, or
services, and to find qualified personnel in this industry, and Chauffeur Driven is tri-
pling the value for you. Your ad will be exposed to our readers three different ways:
in print, digital edition, and online. The more exposure you have, the quicker you'll
get the results you need.

Submit your text via email, maximum 6 lines with 24 characters per line fora 1" ad.
12 lines with 24 characters per line for a 2" ad.

M 1-Inch Color (1.5"W x 1"H]...$60 per issue
W 2-Inch Color (1.5"W x 2"H)...$100 per issue

Call Rickie Roberts at 856.334.1991 for more information, rates on larger ads
and frequency discounts.
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Chris Weiss
President & Publisher
856.334.1985
chris@chauffeurdriven.com

Susan Rose
Managing Editor
856.334.1987

susan@chauffeurdriven.com

Madeleine Maccar
Editor
856.334.1976
madeleine@chauffeurdriven.com

Rickie Roberts
Business Development Manager
856.334.1991
rickie@chauffeurdriven.com
Tricia Rieger
Art Director

856.334.1986
tricia@chauffeurdriven.com
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2017 Advertiser Space and Material Deadlines

January

Ad space close date: 12/05/16

Material due date: 12/12/16

February
Ad space close date: 1/6/17
Material due date: 1/13/17

March
Ad space close date: 2/3/17
Material due date: 2/10/17

April
Ad space close date: 3/3/17
Material due date: 3/10/17

May
Ad space close date: 4/5/17
Material due date: 4/12/17

June
Ad space close date: 5/3/17
Material due date: 5/10/17

July
Ad space close date: 6/5/17
Material due date: 6/12/17

August
Ad space close date: 7/6/17
Material due date: 7/13/17

September
Ad space close date: 8/4/17
Material due date: 8/11/17

October
Ad space close date: 9/6/17
Material due date: 9/13/17

November
Ad space close date: 10/4/1¢
Material due date: 10/11/17

December
Ad space close date: 11/3/17
Material due date: 11/10/17

> FACEBOOK: facebook.com/ChauffeurDriven
WEB: chauffeurdriven.com
£ TWITTER: @chauff driven
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Chris Weiss
President & Publisher
856.334.1985
chris@chauffeurdriven.com

Rickie Roberts
Business Development Manager
856.334.1991
rickie@chauffeurdriven.com

Tricia Rieger
Art Director
856.334.1986
tricia@chauffeurdriven.com
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Print Advertising Rates & Specs

4 Color Display Ad Rates

2 Page Spread
1x...$4,750
6x...$4,275
12x...$3,800
Trim...16.25"W x 10.875"H
Live Area...Allow 0.25" on all four sides
Bleed...0.125" Add on all four sides

Full Page
1x...$2,750
6x...$2,475
12x...$2,200
Trim...8.125"W x 10.875"H
Live Area...Allow 0.25" on all four sides
Bleed...0.125" Add on all four sides

1/2 Page (Island)
1x...$1,950
6x..$1,750
12x...$1,550
Trim...4.625"W x 2.5"H

1/2 Page (Horizontal)
1x...$1,600
6x..$1,450
12x...$1,250
Trim...2.375"W x 4.875"H

1/4 Page (Vertical)
1x...$900
6x...$800
12x..$700
Trim...3.625"W x 4.875"H

1/8 Page
1x...$500
6x...$450
12x...$400
Trim...3.625"W x 2.375"H

Dld
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Premium/Special Positions:

Premium positions specified by advertiser or
agency are non-cancelable and based on a
12x contract and availability.

 Back Cover...35%

e Inside Front Cover Spread...35%

¢ Opposite Table of Contents...35%

* Opposite Letter from the Publisher...25%
e Center Spread...25%

¢ Inside Back Cover...25%

e First 1/3 (Right-Hand Page]...10%

2 PAGE SPREAD
Trim 16.25"W x 10.875"H
Live Area 15.75"W x 10.375"H Chris Weiss
Bleed 16.5"W x 11.125"H President & Publisher
856.334.1985
chris@chauffeurdriven.com

Susan Rose
Managing Editor
856.334.1987
susan@chauffeurdriven.com
FULL PAGE
T8.125"Wx10.875"H
L/A 7625"Wx10.375"H HALF PAGE ISLAND
B 8.375"Wx11.125"H 4.625"Wx 72.5"H

Madeleine Maccar
Editor
856.334.1976
madeleine@chauffeurdriven.com

Rickie Roberts
Business Development Manager
856.334.1991
HALF PAGE rickie@chauffeurdriven.com
T?7375"Wx4.875"H Tricia Rieger
QUARTER PAGE Art Director
3.625"Wx 4.875"H 856.334.1986

EIGHTH PAGE tricia@chauffeurdriven.com
3.625"Wx 2.375"H

Electronic Files: High-resolution 300dpi files, in pdf, tif, or eps format (fonts and graphics
must be embedded or outlined). Please use Dropbox or third-party software

for submission of ads/ad materials over S5MB. If under 5MB please email directly to:
rickie@chauffeurdriven.com.
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